Design

services

experiences

it is not about trying to find the solution immediately
it is about finding the problem first.

Shashank Mehta National Institute of Design, Ahmedabad

The opportunities for service
innovation are endlless if only we
shift the focus of innovation from
work to everyday life.

Many of the diifferent ways we
interact with one another can be
improved by design.

Why Should |
Drive?

Customer Dilemma B4

Joining

Should I Learn
Driving?

Fear and Anxiety

Safety of car,

Family should not get hurt

Scared to bump car

No confidence to drive

Not able to learn properly

Gender of the driver

No time - Laid back in free time
Public reaction causing embarrassment
Fear of public abuse

Because of little know how about car & its controls
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Desired Service
Characteristics
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JLT (Just Like That) is
service that creates special
moments for its customers.
We provide mncvauve

ies/ social e
Sativies that aro staisgically
designed for our customers.
These activities are unique in
nature and differ from client to
client. Our services can be
also be customized to
incorporate a single to a
group of people or gift it to
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Akshata / Alomi / Ankur / Disha (2008)

Medicines as o
per usage
——————————

Learning to
create value
for products

CHILL PILL provides Medicines at your door step,
Fixing up your appointment with the doctor, Reminding you
about your appointment, Providing contact information
about specialty doctors in Gandhinagar and Ahmedabad,
Providing contact information about 24 hours chemists,
Intimating parents about the child’s recovery and treatment
helshe is going through maintaining a database about your
health and Treatment. A companion to rely on during illness

CniH’m User

Free
2uhrs arergancy medicines

Free

Breakfust, /unch and dinner Served at

doorster

il Medicines
B deivered
atdoorsteps R 2-{approx]

Medwca\

Information

Pamphiet

8% proft
Deh'sw charges

cmu Pil Used

(]
.~ frids deu<nex
—— 35T PO —

ChIlPil User

Medical history mantanne

Revenue Generation Model

Medical

\ “Bassitni si baat, Assistance

°L® 1
\ Hum hai na Companion

| OID Delivery

Madhumanti Ghosh, Nidhi Gupta, Richa Thakker, Suganth Chellamuthu (2010| [ Madhumanti Ghosh, Nidhi Gupta, Richa Thakker, Suganth Chellamuthu (2010|
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Weare a group of NIDans who provide health care facilty

to the student community( we know because we are

Studerts 00...). It i began with few of us realzing how

il 5 i e o Rl o ek

depended on how we looked after curselves d:

Diagnosis &
Our focus s on  community based weliness program for Suggestions
‘each studert’s persanal growth and development.

oo

Anand S, Pragya K, Mandeep S(2007)

The idea of the service is
to introduce and

incorporate a habit of
eating fruits instead _of
medicines  for  mild
recurring health problems.
The main aim is to cure
through  fruits.  The
secondary aim is to
provide exotic recipies of
frits.

Poster //

iy,

\ facebook

G

Messaging

Anvika Kapoor, Subhash Chandra Gupta, Vaibhav Vyas (2010)
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Nlnlans desmn ﬁutty solutions for snacky urges
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Anvika Kapoor, Subhash Chandra Gupta, Vaibhav Vyas (2010)
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THE SERVICE

Interac
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Know your vicinity
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Ignite pour imagination

Enow the cﬂ .
s \—

Prospect

‘Enviormental Sensisation.

T 1500
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Interaction

‘Bxposure

o

§ .

Approciation

Experience sharing
NinarikaSethi, GauriKathju, Abhishek Dwivedi (2008)
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WANNA JOIN 2222

MADCAR a design studeni’ onine communiy was stated b a roup of students rom NID. L,:,,. ing platiorm for all the inte

el (ho ole.). WADCAP ralized atthe tat of 2008 that NID very soon may loose s ad doniath ain insinits
main core thing of new Recount tobe s oty on reevig
Conmecions!while comig up with b conires o e Coutty Re X and vrkation ot peran that

& Alumni of NID

So MADCAP started out with a telephone diary and its design thinking...and slowly steadil few e ——
DCAP.

more people joined up who are now the core group of MAL e
® student but not from NID Merizingissues
(2 NIDians + 11IM graduate) + thousands of people around ther Scalabiiylssues:
[ Competition
Each project which comes onlive on MADCAP for stufents'help has been carefl reviewed by BUSKing ENTSPIoNEUr ooy e + s P
the MADGAP Core group. MADCAP akso assures you of the PATENTS & Copyrights service Rz o vrintmet o pescnsed | -
which it provides o students on request. B CONTACT MADCAP  [sininsonsiy eteam aihiADCAT
T - Validaionissues
tonrrices
[rr—— [ ——
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Passions.com
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Rajesh siddarth
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For whom? + NID students/ faculty/ Alumni
n students who need information to settle

The Target  gown at

hudionce+“noverohy people who hestate to ask for
hep/information
People with. language problems/ communication
L4 problems
« Internt lovers who_rely on web for most of their
nformation
< "peapi for whom time i maney
What?  #A portal by the peopl, of the peopl, for the people

The Concept _sbout amihing & everyting
An ntent to faciltate exchange of nformaton between
" people that s generally not advertised a
L #The information providers are the. usemn ensure ‘tried &
tested information’ of anything & everything (jugaad)
+Comparison option with parameters that matter eg: auto
fare, cost,lacality, safety, etc

Model}

i «» A gk and ey, dra 1 aro format with provsions of
b e @ 2dcing photos 3nd vdeos
cousbutmany T sarted spendngalctol [P « Constant u grdtion o formation by users hemseies
(g oo AMUNIE  bortmecn |TREE andinyrg P via feedback upon experience
" 15 recommended
Houndit | ound " Tit am i - “Timely contests for users tolink laces o people
it her
 ymgonns e 3
. o I why? Research based insights
b B e ConceptLick of information exchange between people wih

finders. keepers.

different temperaments & regior

+'3nd wastage of resources while searching
L] for information
*Unavailability of crucial information on popular

edia
* Traumatizing experiences of people

Experience based insights
Difficulty in settling down at a new place
Time consuming search of people who might know
(neadie in a hay stack)
* The repetition of search process by people looking
for similar information

Anju Gupta & Ketakee Patankar

exual health
PG Sponsor
(ohmon-fohmen

e voginal.
ceeretions nomal?

Dolnedtosee
| the qynascologist?

for

nswer:
[Call us on: 07

22568742

Pankaj Sehjowalia, Sachita Agarwala, Sujata Sanke
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- ¥ to her emotional
| roller coaster
verts atNID Aud
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d b and ox ce at disposal
of sexual health she feels the are delighted
Toher friends our ‘she mentions atthis proposal...

Awareness and o
now pmun

Pankaj Sehjowalia, Sachita Agarwala, Sujata Sanke
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DHAN TE NAN is a radio service provided by NIDians for the
students within the campus. They can avail this service on a monthly
subscription and get latest news and campus updates, listen to lectures
and presentations happening in other NID campus and also host their
own shows by just tuning on t the radio.

T

PB7890000600808089808

Rate, po
messages on blog

Make your own
*“blog playl

' @30/- monthly subscription
Kanika Malhotra | safil shargava |

by
Dp:uxsmn Decum_g-'é‘ﬁs and Design on

£ NN

radio statio™

radign
P4 989498949495 9894 9694

n
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Check NID mil or detal.
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CREATIVELAND
TOUR PACKAGES

peoples behavior

You shouid hov
@ holisic apprage,

Yogesh check this out
trip to udaipur +
observation skills +

Don't be a face

3
»
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we beiev in providing you with 3 tota consuLTG PRovoE
pertotiosolution an thus creatinga ul imagey o an
inchvidat hetping you discore yoursel by highlghing

in industry.

s

Bridge the gap between industry & designers 5o as to

attain a better synergy between them hence attaining a
two way benefit leading to more market competence to
the industry and the individual

To enable designers to look for jobs that fit them,
instead of fitting them into jobs thus creating

customized consultation and collaboration. ,,

expert talks ?
Tailored tour packages for design students to
mix learning with fun. The tour package gives
opportunity to the student to learn about
research techniques ( people study,
ethnographic research, efc), and also get out
of the campus and use them in real life.

ot bod 1 willcheck
their logformore detols

OO

tour day
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Service attributes:
Jas Movie theatre isaservice which “Entertainment-movies on weekends
provides entertainment to the student and gives a +Freedom of expression- walls in the theatre where students can
common platform to get entertained, express and wite quoles after watching movie to share and express
interact “Interact- puzzles to solve in a group
“Improved experience of watching a movie

T
Relax A

g T

INtERACH il

Theatre

Abhishek Maithul, Jyoti Rajput, Sanmitra Chitte(2008)

Pitara s an integrated
service provider in NID
(Gandhinagar) that provides
a platform for buying and

to:donate |
p e

Pitara glvefyouan oppatin

PEARA PITARA

o to experience
selling of goods that may not - sandpreduc cods with o oom . o R o 9. £
be of any use to one student St s . thegoy o
but address another’s need. [

This service also provides JE e giving

or calmessage on Sl
i j: what you don’t
maiitto & Welenistire its proper Use.
s ragmlcom

100 percent disposal
solution through tie ups with

8905641264
other organizations.

8905502615

F——
P —

TO ORDER 5% ot

Akshata / Alomi / Ankur / Disha (2008)
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Day 02- pictures

Hl ver the campus ™

J T —

Akshata / Alomi / Ankur / Disha (2008)

Service focuses on:

+Sensitization towards * Pure Nature [REUSE
“Socio-cultural aspect of

3% etonarmie sapent ot aesin REDUCE
“Technological knowledge

RECYCLE

.

L@VE
FOOD

hate waste

Sushil Mate, ShrutiPoddar, Dhinesh Kumar (2009)
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Industry Interaction
alks

e Addresing
Ee a,h e 10 the Anxieties of
Grt the Unknown

Documents

otivational and Informatio
(Meets with the Alumni)

Online portal
Hands on workshops,
/ industry interactions,
Informal alumni meets

Valuenest offers complete seif help \

career assisting platform, which vam
addresses the needs through-

“Workshops with Alumni

“Increased indusiry interaction
~Company Referrals

“Motivational and informational talks
“Contacts of Alumni

+Easy availability of Diploma Documents

Increasing your Interactions
and Decrease your Anxieties

Online web portal
with complete alumn
and industry database,
edips & timeline for
monthly activities

Service Solution: A complete self help career assisting platform

volue

Dhwani Soni, Sudeep Shyamal, Prabhsimran Kaur (2009)

SEAANM T ANEAANE  rrororou sroareorros o senics

+ BRAND NAME INSTALLATION
+ CONCEPT INSTALLATION , HOT
- IS ION

y aa — HOT sPOT
Akhir apunichh kaam aylaye na!!! NSTALLATION WITH CONCEPT ACCESSORIES

Kamm Tamaam, is a campus based service at NID - PoSTER
i : © BODY STICKER
that organizes , designs and conducts innovative user | BOY STICKER
researches for students with the involvement of the - DANGLERS & FLIERS
designer. The core offering of our service is o design ~ * MALER &WEBSITE
. " oFFice sPacE Damn 11

research methodologies for students as a part of their s I don't Hav time

Monica, from LAD decides to
develop Urban Contemporary
range of Jewellery. She is
stressed. That's when she sees a
poster of 'Kaam Tamaam' and its
services in the campus

PROMOTIONAL
FLIER

Design
8rgganize

Conduct
User research

PROMOTIONAL  conmerr
A STICKER

Contact Search Guru @ 9737723757 Muzna, Tanushree, Sachi (2009)
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# Food when u need it

“Tapping the human emotions through the service
USP By sending messages, compliments and other
such attractions with bill

+A combination of both food n fun

+Food served with innovative combos

“The activity was a platform for students to socialize
and interact among each othes

“Service to help the students to be awake in the night
for their work and motivated them o go back to their
work with a fresh mind

Need - Food after midnight

Save Effort
Save Time .
Good Experience Adtributes
Relationship building

Human Touch

Customization - control o user, change of
activity

Food
Tasty n Healthy n Light Customization

Make it your own taste Essence Personalization
iendly

5 fun clement

Mayukhini, Rupinder, Ruchira, Shwet (2009)

usp

For Priyam:

oulook great

Experience designing around the service as the

OB ORO ARG

[What all you can get?7?
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Mayukhini, Rupinder, Ruch
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Re-Think Re-Sell Re-Use

‘GET YOUR TREASURE fo uslll

call us on 9824389639
reach us of SDM studio

Pre- service

So much being wasted, how am | going to pay the bill 2?2

Mr. Shah could not manage his water
he had one wife, two sons and a daughter

35
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) Handymen fix his bathroom and tell him about their service He applies their suggestions and reaps the benefits of water
He calls Aquamind asking them to fix tap The Handymen arrive at his House PP 199 P managements

Aquamind heard his hue & cry Ahorde of professionals arrived ‘Some handyman fixed the mess Now Mr. Shah is a happy man

and sent its handyman switt as a fly and Mr. Shah'’ s hope revived while others helped to release Mr. Shah's stress with a wife, children and a water management plan
Mr. Shah explained his trouble they told him about the benefits of water,
and the handymen reassured the couple they even trained his daughter

37 38

It’s Lunchtime at the Office, oh.... We miss our Home-food ! Let’s call Home Food Service Home Food Service gives the orders to the Housewives

AT YOLR
CooR STEP
SERVICE
&

Mr. Patel, Mr, Nair & Jasjit Singh worked together Immediately they called Various housewives from different cultures
but at funch time they wanted something better and all their troubles were solved prepared to feed the hungry vultures
they craved for their own food the Home Food Service understood their need Home Food Service ordered the food
the office lunch was not very good and arranged for them to feed and the housewives started to cook
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The Deliveryman Collects and Delivers the Home Food mmmmm......... we love our Home Food !!!

..encourage services

* connecting people

* improving interactions
P’z

ﬁ‘%;f
B

'*.

' ) Visions of Possible World
N i "AStudent Workshop, NID, 2003
ooy
‘eolf. 1 + i i
The deliveryman rushed to each jves' place Mr. Patel, Mr. Nair and Jasjit I Y would emnp every na L by . S
and delivered the food to the offices according to taste ‘got what they need confidence, self-respect and entrepreneurial spirit in him/her.
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What is Poverty?

SamiraJir; SOV

There is more 1o it than income

Metamon: Money Management Metaphor

Poverty is Multidimensional

45
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‘The Meaning of Money

Wetamon: Money
Samira ai; SOV

Managerment Vetaphor

Financial Services for the Poor

The Crux of Money Management

|8

o
p %
2

Wetamon: Money
Samira ai; SOV

The Common Platform

Metaphor

47
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Shashank Mehta

National Institute of Design, Ahmedabad
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